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Do you need a website?Do you need a website?
EE

very small business and 
independent contractor 
may eventually need an 

internet presence. Is it time 
for you to make that leap? 

 (1) Are you asked for the 
same information over and 
over? Or do clients ask you, 
“what exactly do you do?” An 
informative website explains 
your services and provides 
you with an opportunity to 
describe how you are dif-
ferent from everybody else. 
Your website can be a refer-
ence point for your rates, 
services, operating hours, 
and your mailing address. A website pro-
vides a place for you to put your often-
requested reference information.

 (2) Do your clients expect you to have a 
website because other services like yours 
have one? What kind of information does 
your competition have on their sites? Maybe 
your clients are looking for the same informa-
tion from you. Clients use your website to 
compare you to your competition. 
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 (3) A website is a living doc-
ument, updated as often as 
you like (some are updated 
daily or weekly). Traditional 
paper brochures, on the 
other hand, can be expen-
sive to update and print. 
Your website can include the 
same information as a bro-
chure, but you can change 
it easily. As well, you could 
provide links to additional 
documents that your clients 
may fi nd interesting (back-
ground information on your 
industry, links to govern-
ment publications, samples 

of newsletters or papers you’ve written). Your 
website can tell your clients something new 
every month, all without a trip to the printer. 
Compared to the cost of traditional 
printing, websites are less expensive 
and more fl exible. 

In the next issue of Word Around Town, I’ll 
talk about web design and what elements 
make up a “great” website (and a few things 
to avoid).

Calling (604) 738-5640...Calling (604) 738-5640...
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o The Letter has a new internet tele-
phone. (Hey, an internet phone sounds 
like something E.T. might use to phone 

home!) No, an internet phone is an inexpen-
sive way to talk to people in other cities. I’ve 
set up a new line using my Vancouver phone 
number: (604) 738-5640. If you call me 
from Vancouver, the phone on my desk here 
will ring, just like magic ... with no long dis-
tance charges for either of us. 

The magic of an internet phone is that it 
packages voice information into bits and 
sends those bits over the internet (similar to 
how an email is a bundle of info bits travel-

ling across the internet). Best of all, the cost 
is about the same as a regular landline (about 
$35/month). 

If you’re interested in more information, my 
subscription is with Primus Canada (www. 
primus.ca). The quality of calls is about 95% 
great; sometimes there’s a tiny bit of interfer-
ence (like some cell phone calls). 

Try the internet phone the next time you 
need to call me: (604) 738-5640. My toll 
free number still works for  
those of you outside the 
Vancouver area.



What is spyware? (and thanks to Peter for the question ...)

Spyware is software on your computer that covertly gathers information, usually for 
advertising purposes. Usually you don’t know you have spyware on your computer until 
you start having problems with pop-up windows. I’d never experienced spyware personally 
until this past Christmas. My computer would launch Internet Explorer and go to a smiley 
face icon window or an American online dating site, even though I wasn’t searching the 
web. I closed the windows, went on my merry way, and the next day when I tried to go to 
a specifi c website that I had bookmarked, the browser window came up with a suspicious 
“this site can’t be found” page, and instead showed me some advertising. My browser 
had been “hijacked.”

Removing spyware is very tricky, even for experienced users like me! I went through 
four different free spyware scanning software packages until I found one that worked (it 
was Ad-Aware available from lavasoftusa.com). If your computer is badly affected, you 
sometimes have to actually have the hard drive reformatted to wipe it out (I was lucky and 
didn’t require this). 

Solutions? There are no easy answers, but I can make a few general recommendations. 
Don’t download software from the internet from unreliable sources. If a window repeatedly 
pops up while you’re surfi ng and you can’t seem to make it go away, and the only choice 
is to click “YES” to download something, remember that you can always close a browser 
window using the keystrokes ALT+F4. Also, Windows XP (as compared to Windows 2000 
or earlier versions) does a better job of screening out spyware. So does a router. [And 
Macs don’t really have this problem.] If you think you have spyware on your computer, you’ll 
probably have to hire a computer professional to help you. I can recommend a few great 
guys in Vancouver. ☺ [Thanks to Jean-François here in Montreal for online references.]
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A client sends 
fan mail

Answers to your Answers to your 
software ques tionssoftware ques tions

Client testimonials ...Client testimonials ...
Email from Ladan about her bound journal: 

“I fi nally was able to see the journal today for the fi rst 

time and it looks so elegant (ahh it brought a tear to 

my eye).”

Email from Peter about his formal report: 

“By the way, have I told you lately how much you 

ROCK?” 

Email from Nora about her newsletter: 

“Wow – it looks great! The photos and captions really 

add interest to the whole newsletter. Shelley, you 

have done a super job of the layout – everything is 

readable and attractive. We like the additional con-

tent you included and thanks for doing the fi nal edit-

ing. I think this is best issue yet.” 

Do you have a question you’d 
like to see ad dressed in the 
next issue? Fax your ques-
tion to 1-877-700-5655 or email 
info@totheletter.ca


